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ad:tech tokyo 2020
Event Overview

Event Name : ad:tech tokyo 2020
Date : October 29t (Thu) — November 6t (Fri), 2020
Venue : Tokyo International Forum/ Online
Total number of participants : 6,397
> In-person : 1,061
> Online : 5,336
Official Speakers : 211
* Percentage of female speakers : 32%

ad:tech tokyo, in its 12th edition this year, held
4 Keynotes and 59 official sessions with 211
speakers. Diversity in the event was achieved,
with more than 30% of speakers being female.
In addition to the real event, the event was
streamed online for the first time, with all
programs archived until November 6th.

With this archive, attendees were able to watch
sessions taking place at the same time, and in
other cases, they were able to acquire the
marketing basics through "ad:tech UNIVERSITY"
which was increased to 10 lectures this year,
and then see the related official sessions online
afterwards.

Due to the Corona disaster, we were unable to
have the exhibition hall, but the new online
approach greatly expanded the scope of use of
the event.

ZETA has joined as diamond sponsor for this
year's event and provided Keynote content
which became a great learning experience for
attendees. The event was held both in-person
and online, which gave us a chance to think
about how a business event should be in the
New Normal.
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! Platinum Sponsor

: Diamond Sponsor

2 Sponsors & Partners

ZETA
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! Gold Sponsor

! Silver Sponsors
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Keynote

The world has literally changed in 2020.
We need to take the social challenges
seriously and ensure diversity.

We invited Bob Liodice, CEO of the ANA
(Association of National Advertisers) for the
opening Keynote. He shared with us "Force for
Good and a Force for Growth" spoken at ANA's
flagship Master of Marketing event. We
learned what the CMOs of the world's top
companies are thinking about in their
marketing efforts today.

For the 2nd Keynote, Sputniko!, Artist and TED
Fellow and CEO of ZETA, Noriyuki Yamazaki
discussed about “Attitudes and behaviors that
will be tested in the new world of marketers:
Can they lead in solving social issues?”

For the 314 Keynote, Wet Cement's Jennifer
Willey also talked about the diversity and
inclusiveness of organizations and how they
face social issues and asked what companies
can do for consumers and society.

In the 4th Keynote, Zenta Nishida, Editor-in-
Chief of BRUTUS, Asako Imao, Editor-in-Chief
of VERY, and Koichiro Shima of Hakuhodo
discussed the role of the magazine as media in
"discovering insights" in dealing with
consumers, and how marketers can make the
most of their efforts.
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4 Official Sessions

A wide range of topics, including changes
due to Covid-19, cookie regulation, SDG's,
and more. Double the number of lectures

at ad:tech UNIVERSITY.

59 sessions were held under seven different
themes in the official session. Most of the
discussion was based on the impact of the
Covid-19 disaster, they discussed the future
of marketing and the importance of brand
purpose. The theme of how to work with
data such as cookie regulations also
received a lot of attention.

ad:tech UNIVERSITY, which began last
year, doubled the number from five lectures
to ten. The lectures given by industry
experts to systematically learn marketing.
While it is difficult to work on human
resource development in this situation,
some companies are using these lectures to
improve their employee skills.

This year, for the first time, the percentage
of female speakers exceeded 30%, making
it the first business event in Japan to
achieve this level of diversity.
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Online & Infection control

91% of online participants also
participated live. Thorough infection
control at the venue.

For the first time, all sessions were
streamed online in addition to being held at
the venue. The sessions were also archived
and distributed for a week.

91% of online attendees also attended in
real time, the attendees who have watched
the archive were mainly repeaters who
joined the session live. Online participation
was notable, as some companies still have
restrictions on participation in large events.
Suggesting the attendees to "output what
we've learned" at the opening has led to an
increase of posts on social media.

Infection control at the venue included
thermographic scan before entering the
venue, efforts to avoid contact with staff as
much as possible during registration,
speakers wearing mouth guards and more.
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ad:tech tokyo 2020 Keynote Stage (DAY1)

© 10/29 9:30-11:30

Force for Good and a Force for Growth
~WEKEEBEROCMONRTLSRE

Keynote #1

G510(DAY1) AU-1/AU-2/AU-3/AU-4/AU-5

©10/29 11:30-17:30

L%

-
1 f\/
Y% W
= ‘I

2y After AOHCBI BT TAV IR

i



6 FAVIFA4AVFr R

ad:chan

Hf-licr—=8F*r54 43
+— lad:chan] [CT;FH®D~—
TTAYTT—R%E7+0—

BIFE, BERRBTEHLLY—TT 17

U a—arhRKRINSY ., HEMIC
J:%%\E%Z TF-PThhTunwEd, 5F
. B RSB TOERBICKHY ., BLDs
WT—<IZDOWT, 74 vF ¥ )b
[ad:chan] #3xH EIf. B#0+ I+ —
ELE LI, TDFER., 555,766 A
DREEEZEDE LT,

5 Official Online Channel
ad:chan

New theme-based online seminar
"ad:chan" to follow hot marketing
topics

Every year, new marketing solutions are
announced at the exhibition and various
seminars are held by exhibitors. This
year, instead of holding seminars in the
exhibition hall, we launched the online
channel "ad:chan" and held several
seminars on topics of high interest. As a
result, the channel attracted a total of
5,766 viewers.
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7 &E DER 6 Attendee Analysis

Zhn&E Total Participants
6,397 A 6,397
248 0 1 061N In—pers.on 1,061
oo Online 5,336
F>74> :15336A
EERS A Participants by Industry
=4 Be-EE Production _ -
Y LR — Tool Vendor Associations & Organizations
Y )l«;;z?’ 1% 20 4% Compa 1%
"7_:_17 (4% R, . Media (Mass/Digital)
TIRIL) PREX#E 9%
% 1% PR Companies
1%
IJ'U'—?--:‘/'U'/ Research/n/
VT &t consulting fir
5% 5%
BE= Advertising Agencies
BER Advertising-related Companie
34% 34%
Sl Participants by Position
Z 0t g s Others
17% 1% Management / Directors
17%
—guE BE/EE General Department /
49% 18% Employee General Managers
49% 18%
Managers

15%

15%

7 RTy oEROSHIMBER ad:tech tokyo participation purpose

semnoss I -

Gathering the latest news

Training/Self-skill development

NI —F 5 [ B _ 16.1%

Networking/ business discussion

Z 0t - 4.5%

Other

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0% 90.0%
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Tyl a BEOFERERLL
Prefer to feel the vibe at the venue

)7 IVIEIG TR AN ERTED
Better to concentrate when | join at the session venue

CORRTEDIIIARVIEEREL TSR I=HoT=
Prefer to see how to run the event under this situation

RE—H—. FBFELEEISA =S —SavERYE=M o
Prefer to communicate with speakers/visitors directly

KIBZITITH>TLVEL
Did not go to the venue

ZDith
Other

SIGORREENEKICOWVLT

+ 55 I TLV=EBELCT=/ Felt it was well-prepared 90.5%

Participation and Viewing
Environment

Proactive in the use of online viewing
and archives

Venue
Visiting Only
10%

Online
viewing only
18%

Visit the venue and
view the online
stream
72%

Reason for choosing the venue visiting

58.0%

31.8%

28.4%

28.4%

18.2%

8.0%

About the Infection control at the venue

ZLDRRIRHo=2DD. BHTL RN T=o1=/There is some concerns, but generally relieved 9.5%

Fr 74 REEERRL-EH

B OHMEDRVEHEICDoKYREETES
Able to view it at my own convenience

RICERFICRIz\Eyiar RELGS> TV AD

The sessions | wanted to see were overlapped
10.1%

BABIIC, ELZARUMIBMT HEICFTRMH 1=
Personally, still worried about attending the event

5.1%

BRATEEOEO. KBIITHTICHETES [l
Able to see it online from distant location
3.8%
LEHOKFIZFTLZLH =05 Il

Had concerns of physical condition

2.5%
ARNVIADEESMASHTROONTLVEL T

Other

ZDith
Other

Reason for choosing the Online viewing

78.5%

64.6%
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E-mail adtech@comexposium-jp.com
Tel 03-5414-5430

Fax 03-5414-5431

ad:tech tokyo Show Office
Comexposium Japan K.K.

Roppongi Hills KeyakizakaTerrace 6F
6-15-1 Roppongi, Minato-ku,

Tokyo, Japan 106-0032

E-mail: adtech@comexposium-jp.com
Tel: +81 3-5414-5430

Fax: +813-5414-5431
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